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own enquiries to verify correctness. This document has been prepared for the use of Timaru 
District Council only. Copyright © 2015 by Property Economics Ltd.  
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2. TIMARU TERRITORIAL AUTHORITY 
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FIGURE 1: TIMARU TERRITORIAL AUTHORITY (WIDER MARKET CONTEXT) 
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FIGURE 2: TIMARU TERRITORIAL AUTHORITY 
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3. DEMOGRAPHIC PROFILING 
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2015 2018 2023 2028 2033

Population 46,033 47,000 47,800 48,400 48,800

Households 20,134 20,825 21,544 22,111 22,473

Household Size 2.29 2.26 2.22 2.19 2.17

Population Growth (p.a.) 0.70% 0.34% 0.25% 0.16%

Household Growth (p.a.) 1.13% 0.68% 0.52% 0.33%P
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4. POPULATION & HOUSEHOLD PROJECTIONS 

TABLE 1: TIMARU POPULATION AND HOUSEHOLD FORECASTS  
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5. RETAIL EXPENDITURE AND SUSTAINABLE GFA 
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1
 Australia New Zealand Standard Industrial Classification 
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2015 2018 2023 2028 2033

Food retailing $185 $193 $205 $218 $233

Clothing, footwear and personal accessories retailing $32 $33 $35 $37 $40

Furniture, floor coverings, houseware and textile goods retailing $18 $18 $20 $21 $22

Electrical and electronic goods retailing $24 $24 $26 $27 $29

Pharmaceutical and personal care goods retailing $18 $18 $20 $21 $22

Department stores $37 $39 $41 $44 $47

Recreational goods retailing $20 $21 $22 $23 $25

Other goods retailing $31 $32 $34 $37 $40

Food and beverage services $85 $89 $95 $102 $110

Total $449 $467 $499 $531 $567
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TABLE 2: TIMARU RETAIL EXPENDITURE FORECASTS ($M PA) 
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2015 2018 2023 2028 2033

Food retailing 22,841 23,770 25,337 26,930 28,714

Clothing, footwear and personal accessories retailing 5,518 5,744 6,137 6,539 6,993

Furniture, floor coverings, houseware and textile goods retailing 6,112 6,356 6,733 7,105 7,515

Electrical and electronic goods retailing 5,960 6,198 6,566 6,928 7,328

Pharmaceutical and personal care goods retailing 2,539 2,642 2,811 2,982 3,172

Department stores 13,299 13,838 14,728 15,627 16,631

Recreational goods retailing 5,270 5,486 5,857 6,238 6,666

Other goods retailing 6,957 7,247 7,784 8,346 8,985

Food and beverage services 13,499 14,062 15,116 16,221 17,479

Total 81,995 85,343 91,069 96,917 103,482
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5.1. SUSTAINABLE RETAIL FLOORSPACE 

 

TABLE 3: TIMARU SUSTAINABLE GFA FORECASTS (SQM) 
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2
 The represents a theoretical position at this point in the methodology grounded with real spending flows analysis later 

in the study. 
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Retail Sector Store # Store % GFA (sqm) GFA %

Supermarket 6 2% 15,570 16%

Food retailing 31 11% 4,660 5%

Clothing, footwear and personal accessories retailing 39 14% 8,230 8%

Furniture, floor coverings, houseware and textile goods retailing 11 4% 9,280 9%

Electrical and electronic goods retailing 7 3% 2,950 3%

Pharmaceutical and personal care goods retailing 5 2% 1,140 1%

Department stores 4 1% 20,170 20%

Recreational goods retailing 22 8% 5,200 5%

Other goods retailing 51 18% 9,020 9%

Food and beverage services 64 23% 17,640 18%

Vacant 37 13% 6,110 6%

Total 277 100% 99,970 100%
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6. CURRENT DISTRICT RETAIL SUPPLY 

 

TABLE 4: TIMARU DISTRICT IN-CENTRE RETAIL AUDIT JANURARY 2015 
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FIGURE 3: TIMARU DISTRICT RETAIL COMPOSITION JANURARY 2015 
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Retail Sector 0-499 500-999 1000+ Total 0-499 500-999 1000+ Total

Supermarket 6 6 15,569 15,569

Food retailing 31 31 4,663 4,663

Clothing, footwear and personal accessories retailing 38 1 39 7,191 1,037 8,229

Furniture, floor coverings, houseware and textile goods retailing 6 2 3 11 1,017 1,414 6,853 9,284

Electrical and electronic goods retailing 4 2 1 7 206 1,314 1,430 2,950

Pharmaceutical and personal care goods retailing 5 5 1,143 1,143

Department stores 4 4 20,166 20,166

Recreational goods retailing 19 3 22 2,751 2,453 5,204

Other goods retailing 48 3 51 6,636 2,384 9,020

Food and beverage services 54 8 2 64 9,856 5,580 2,209 17,644

Vacant 35 2 37 4,940 1,167 6,107

Total 240 20 17 277 38,403 14,313 47,263 99,979
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TABLE 5: TIMARU CENTRES RETAIL STORE SIZE BREAKDOWN 
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Store # Store % GFA (sqm) GFA %

Timaru City Centre 125 45% 38,089 38%

Heaton Street 15 5% 15,409 15%

Northtown Mall 16 6% 8,721 9%

Balance of Timaru City 14 5% 11,380 11%

Subtotal Timaru City 170 61% 73,599 74%

Geraldine 48 17% 10,760 11%

Washdyke 11 4% 5,090 5%

Temuka 40 14% 9,089 9%

Pleasant Point 8 3% 1,441 1%

Total 277 100% 99,979 100%
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TABLE 6: TIMARU DISTRICT CATCHMENT RETAIL AUDIT BREAKDOWN BY TOWN 
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0-499 500-999 1000+ Total 0-499 500-999 1000+ Total

Supermarket
0 0 0 0 0 0 0 0

Food retailing 2
0 0

2 363
0 0

363

Clothing, footwear and personal accessories retailing 24
0

1 25 5,216
0

1,037 6,253

Furniture, floor coverings, houseware and textile goods retailing 1 2
0

3 201 1,414
0

1,616

Electrical and electronic goods retailing 4 2 1 7 206 1,314 1,430 2,950

Pharmaceutical and personal care goods retailing 1
0 0

1 247
0 0

247

Department stores
0 0

2 2
0 0

9,247 9,247

Recreational goods retailing 12 3
0

15 1,689 2,453
0

4,141

Other goods retailing 22 2
0

24 2,970 1,523
0

4,493

Food and beverage services 26 3
0

29 4,264 1,810
0

6,074

Vacant 16 1
0

17 2,120 584
0

2,704

Total 108 13 4 125 17,276 9,099 11,714 38,089

Total % 86% 10% 3% 100% 45% 24% 31% 100%

Timaru City Centre

Store Count GFA (sqm)

 

6.1. TIMARU CITY CENTRE 

 

TABLE 7: TIMARU CITY CENTRE RETAIL SUPPLY COMPOSITION
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FIGURE 4: TIMARU CITY CENTRE RETAIL COMPOSITION (STORE COUNT AND GFA) 
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Name Location Floor Area New / Extension

SF Malone
406 Pleasant Point Highway, 

RD 5, Timaru

75m² 

approx.
Building Extension

Countdown 

Supermarket
233 Evans Street, Timaru 3,800m² New Building

Harvey Norman 226 Evans Street, Timaru 6,550m²
New Building & Building 

Extension

Pak n Save 1-53 Ranui Avenue, Timaru 307m² Building Extension

Timaru Property 

Investments
201 Evans Street, Timaru 1,140m² New Building

Medical Centre & 

Retail Pharmacy
Heaton Street, Timaru 296m² New Building

6.2. UNACTIONED RETAIL CONSENTS 

 

TABLE 8: UNACTIONED RETAIL CONSENTS
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7. SHOPPER RETAIL SPENDING PATTERNS 

                                      
3
 Retail inflow refers to retail expenditure generated outside a defined geographic area (in this instance the Timary 

District territorial authority) but spent inside that defined area. 
4
 Retail leakage is the converse of retail inflow, and refers to retail expenditure generated in a particular geographic area 

(Timaru District in this instance) but spent outside that defined area. 
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7.1. DESTINATION OF TIMARU DISTRICT RETAIL SPENDING 

 

FIGURE 5: TIMARU DESTINATION OF RETAIL SPENDING 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Property Economics, MarketView 
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7.2. ORIGIN OF TIMARU DISTRICT RETAIL SPENDING 

FIGURE 6: ORIGIN OF RETAIL SPENDING IN TIMARU 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Property Economics, MarketView 
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7.3. DISTRICT NET RETAIL FLOWS / LEAKAGE 
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FIGURE 7: TIMARU RETAIL FLOWS

Source: Property Economics, MarketView 
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FIGURE 8: TIMARU DISTRICT ORIGIN AND DESTINATION OF RETAIL SPENDING BY SECTOR 
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FIGURE 9: TIMARU NET RETAIL SPENDING FLOWS BY SECTOR 
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Specialty Retailing 2015 2018 2023 2028 2033

Sustainable Demand 37,775 39,331 42,099 44,959 48,190

Existing Provision 38,403 38,403 38,403 38,403 38,403

Differential 628 -928 -3,696 -6,556 -9,787 

LFR 2015 2018 2023 2028 2033

Sustainable Demand 44,220 46,012 48,970 51,958 55,291

Existing Provision 61,576 61,576 61,576 61,576 61,576

Differential 17,356 15,564 12,606 9,618 6,284

Total 2015 2018 2023 2028 2033

Sustainable Demand 81,995 85,343 91,069 96,917 103,482

Existing Provision 99,979 99,979 99,979 99,979 99,979

Differential 17,984 14,635 8,910 3,062 -3,503 

8. SUPPLY VS. DEMAND  

TABLE 9: EXISTING SUPPLY VS. CURRENT AND FORECAST SUSTAINABLE GFA DEMAND

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Property Economics 
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9. SUMMARY 
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TIMARU DISTRICT CANTERBURY REGION NEW ZEALAND

Population 46,033                          581,931                        4,558,393                     

Households 20,134                          237,281                        1,764,065                     

Person Per Dwelling Ratio 2.29 2.45 2.58

0–4 Years 6% 6% 7%

5–9 Years 6% 6% 7%

10–14 Years 7% 6% 7%

15–19 Years 6% 7% 7%

20–24 Years 5% 7% 7%

25–29 Years 5% 6% 6%

30–34 Years 5% 6% 6%

35–39 Years 6% 6% 6%

40–44 Years 7% 7% 7%

45–49 Years 7% 7% 7%

50–54 Years 8% 7% 7%

55–59 Years 7% 6% 6%

60–64 Years 7% 6% 5%

65 years and Over 21% 16% 14%

$20,000 or Less 12% 10% 11%

$20,001–$30,000 14% 11% 11%

$30,001–$50,000 21% 18% 18%

$50,001–$70,000 16% 15% 15%

$70,001–$100,000 19% 19% 18%

$100,001 or More 18% 27% 28%

$5,000 or Less 11% 12% 15%

$5,001–$10,000 5% 5% 5%

$10,001–$20,000 23% 19% 18%

$20,001–$30,000 17% 14% 14%

$30,001–$50,000 22% 23% 21%

$50,001 or More 23% 27% 27%

European Ethnic Groups 87% 81% 67%

Mäori Ethnic Group 7% 8% 13%

Pacific Peoples' Ethnic Groups 1% 2% 7%

Asian Ethnic Groups 2% 6% 11%

MELAA Ethnic Groups 0% 1% 1%

Other Ethnic Groups 2% 2% 2%

No Qualification 29% 22% 21%

Level 1 Certificate 18% 14% 13%

Level 2 Certificate 12% 11% 11%

Level 3 Certificate 7% 9% 10%

Level 4 Certificate 11% 10% 10%

Level 5 or Level 6 Diploma 9% 10% 9%

Bachelor Degree and Level 7 Qualifications 7% 12% 14%

Postgraduate and Honours Degrees 2% 3% 3%

Masters Degree 1% 2% 3%

Doctorate Degree 0% 1% 1%

Overseas Secondary School Qualification 3% 5% 7%
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APPENDIX : 1 DEMOGRAPHIC PROFILING 
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TIMARU DISTRICT CANTERBURY REGION NEW ZEALAND

Employed - Full Time 47% 50% 48%

Employed - Part Time 16% 15% 14%

Unemployed 3% 3% 5%

Not in Labour Force 35% 31% 33%

Managers 17% 18% 19%

Professionals 15% 20% 23%

Technicians and Trades Workers 14% 14% 12%

Community and Personal Service Workers 9% 9% 9%

Clerical and Administrative Workers 10% 12% 12%

Sales Workers 9% 9% 9%

Machinery Operators and Drivers 8% 6% 5%

Labourers 19% 12% 11%

Full Time 7% 10% 11%

Part Time 3% 4% 4%

Full-time and Part-time Study 0% 0% 0%

Not Studying 91% 86% 85%

Wages, Salary, Commissions, Bonuses etc 66% 70% 69%

Self-employment or Business 19% 22% 22%

Interest, Dividends, Rent, Other Invest. 29% 30% 27%

Payments from a Work Accident Insurer 2% 2% 2%

NZ Superannuation or Veterans Pension 29% 23% 22%

Other Super., Pensions, Annuities 4% 4% 4%

Unemployment Benefit 3% 3% 4%

Sickness Benefit 3% 3% 3%

Domestic Purposes Benefit 4% 3% 4%

Invalids Benefit 4% 4% 3%

Student Allowance 1% 3% 4%

Other Govt Benefits, Payments or Pension 6% 6% 6%

Other Sources of Income 2% 3% 3%

No Source of Income During That Time 0% 0% 1%

Agriculture, Forestry and Fishing 12% 7% 7%

Mining 0% 0% 0%

Manufacturing 18% 12% 10%

Electricity, Gas, Water and Waste Services 1% 1% 1%

Construction 8% 11% 8%

Wholesale Trade 5% 5% 5%

Retail Trade 12% 10% 10%

Accommodation and Food Services 5% 5% 6%

Transport, Postal and Warehousing 5% 4% 4%

Information Media and Telecommunications 1% 1% 2%

Financial and Insurance Services 2% 3% 4%

Rental, Hiring and Real Estate Services 2% 2% 2%

Professional, Scientific and Technical Services 4% 8% 9%

Administrative and Support Services 2% 3% 3%

Public Administration and Safety 3% 4% 5%

Education and Training 7% 7% 8%

Health Care and Social Assistance 11% 10% 10%

Arts and Recreation Services 1% 2% 2%

Other Services 4% 4% 4%
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TIMARU DISTRICT CANTERBURY REGION NEW ZEALAND

Single 28% 24% 23%

Couple 35% 32% 29%

Single Parent With Children 10% 10% 13%

Two Parent Family 24% 29% 30%

Other Multi-person 3% 5% 5%

1 Residents 28% 24% 23%

2 Residents 41% 36% 34%

3 Residents 13% 16% 16%

4 Residents 11% 15% 15%

5 Residents 5% 6% 7%

6 Residents 1% 2% 3%

7 Residents 0% 1% 1%

8 Plus Residents 0% 0% 1%

Dwelling Owned or Partly Owned 59% 55% 50%

Dwelling Not Owned and Not Held in a Family Trust 27% 32% 35%

Dwelling Held in a Family Trust 14% 14% 15%

0 Years 19% 22% 22%

1–4 Years 28% 30% 30%

5–9 Years 21% 21% 21%

10–14 Years 12% 11% 11%

15–29 Years 14% 12% 11%

30 Years or More 6% 5% 5%

One Bedroom 4% 5% 6%

Two Bedrooms 21% 21% 19%

Three Bedrooms 48% 44% 45%

Four Bedrooms 22% 24% 23%

Five Bedrooms 4% 5% 6%

Six Bedrooms 1% 1% 1%

Seven Bedrooms 0% 0% 0%

Eight or More Bedrooms 0% 0% 0%

Under $100 25% 10% 9%

$100–$149 12% 10% 7%

$150–$199 19% 7% 8%

$200–$249 24% 12% 10%

$250–$299 14% 16% 13%

$300–$349 4% 15% 14%

$350 and Over 2% 30% 39%
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APPENDIX : 2 PEL RETAIL EXPENDITURE 

MODEL 
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