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Introduction.  

Introduction.

Following the recent adoption of its Long Term Plan 2021-31 the Timaru 
District Council (the Council) approved funding for our smaller townships and 
ward areas – Temuka, Pleasant Point and Geraldine – to each develop their 
own Strategic Plan as an holistic framework to coordinate present and future 
investment and activity. 
Each plan would incorporate a stocktake (and corresponding gap analysis) of 
relevant plans, strategies, projects and activities occurring within or impacting 
across each area as a starting point for the creation of a strategic planning 
and investment framework for the area. Each plan (and the initial stocktake) 
would encompass not only Council but also commercial and community 
activity and opportunities, making implementation also a shared responsibility. 
Each plan would be a living document with a built in review mechanism, 
and would be well consulted with and owned by the local community and 
stakeholders. 
The development of these plans is under the direction of each community 
board (with support from Council staff), and the geographic scope for each 
must incorporate all of the smaller townships and rural areas falling within the 
area overseen by the relevant community board. In the case of the Temuka 
Community Board, the Temuka Strategic Plan must provide an holistic 
framework for not only the Temuka township but also for Winchester and the 
surrounding rural areas. 

Project purpose.

The Temuka Community Board intend for the Temuka Strategic Plan to 
enable the Council, the Temuka Community Board, and all local commercial 
and community stakeholders to align their strategic planning and investment 
decisions and activities with a set of shared Objectives.

The current Vision of the Temuka Community Board is for Temuka to
“Get Ahead” with the following key Objectives front of mind:
— Promote residential growth.
— Promote business growth.
— Encourage visitors to stop, stay and spend.
— Enable residents to stay for a life time.
— Enable families to stay together.
— Improve connections with the wider District.
— Improve facilities and amenities for residents.
— Create a clean, fresh, attractive environment.
— Create a strong identity/point of difference or “specialness”.
— Create a special relationship with Te Rūnanga o Arowhenua.

Methodology.

A stocktake of existing documentation, projects and initiatives was 
undertaken to understand both the current context and future work, forming 
the basis for identifying knowledge gaps. From the stocktake exercise, 
knowledge gaps and known provision gaps were identified. Key findings were 
summarised from the gap analysis in order to identify obstacles, opportunities 
and actions that relate back to the vision and objectives.

For the stocktake exercise, the following methods have been used to compile 
a database of existing relevant documents, projects and initiatives:

	— Desktop research using google search engine
	— Timaru District Council assisted collation 
	— TDC website
	— Community Board workshops
	— Temuka library conversation
	— Survey
	— Community engagement

Summary.

Emerging themes in gap analysis:
	— Policies and plans not yet translating to on the ground outcomes for 

Temuka. 
	— Abundant high level policies but less targeted investment actions. 
	— Some objectives lack targeted actions against them.
	— Knowledge/data gaps need to be addressed in order to progress toward 

objectives.
	— Some ad-hoc projects not working toward a holistic strategy.
	— Potential to build on well-known brands, and mobilise active community 

groups..
	— Destination appeal may also extend and connect to wider landscape, 

towns and trails. 
	— Temuka needs to attract more people to thrive, and catalyse residential 

growth and more diverse housing options.

Draft for discussion only.
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Stocktake matrix.  

Economic.

	— Promote residential growth.
	— Encourage visitors to stop, 

stay and spend.
	— Promote business growth.

Timaru District 2045 - Growth Management Strategy.

District Town Centres Study.

Timaru Retail Market Assessment.

Timaru District Destination Management Plan.

Timaru District Economic Development Strategy.

Timaru District Economic Profile.

Retail Spending in Timaru District.

Waka Kotahi Movement and Place Framework.

Timaru District Parks Strategy 2012-2022.

Off-road Walking and Biking Strategy 2012-2032.

South Canterbury Sport and Active Recreation Spaces and 
Places Strategy.

Temuka Town Refresh Project.

Fish and Game School.

Earthquake prone buildings workshops*.

Stockyards, A&P show.

Primary industry & manufacturing.

Redevelopment of the Northern Gateway*.

Filling in the middle*.

Redevelopment of the Southern Gateway*.

Enhancing King Street*.

Further develop parking*.

Development of TDC land*.

Themed playspace.

Taumatakahu Stream and Domain ecological improvements*.

Infrastructure upgrades*.

Walking and cycling events promotion*.

Cycle lane compliance*.

Green corridors.

Redevelop gateway signage*.

Refront and revitalise Vine Street*.

Historic trail storyboards*.

Arowhenua Māori School development and marae projects**.

Medical centre.

Temuka Athletics at Torepe Fields*.

Health centre with retirement village.

Active tourism strategy.

School travel plans.

Workplace travel plans.

Children’s cycle training facility*.

Neighbourhood accessibility plans and community street 
reviews.

Spaces and Places review.

Native planting initiatives (Midland Contracting).

Cycle parking*.

Accessibility Framework.

District Play Strategy.

Walkways and Cycleways.

Age-friendly Strategy.

Temuka Domain Redevelopment Project*.

Temuka Aviary*.

Walking and Cycling Trails - Town and Rural Linkages*

Public Art Policy.

Venture Timaru events*.

Native planting.

Rangitata River restoration**.

Farmers markets.

Timaru District Community Profile.

Temuka. Roadmap to Revitalization DRAFT.

Timaru District Plan Review - Transport Baseline Review.

Timaru District Active Transport Strategy.

Residential, retail and industrial development in the Timaru 
District. Transport Assessment.

Kiwisport funded sports coordinator.

District Plan Review -  Historic Heritage Assessments.

Local Government Act 2002.

The Treaty of Waitangi.

Significance and Engagement Policy.

Overarching plans:
Timaru Long Term Plan 2021-31.
Timaru District Plan (& Draft District Plan).

Initiatives, events, activities.

Projects.

Plans, policies, strategy.
*    Derived from plans, policy or strategy/	
	 TDC led.
**  Arowhenua led.

Environmental.

	— Create a clean, fresh, 
attractive environment.

	— Create a strong identity/
point of difference or 
“specialness”.

Social.

	— Improve connections with 
the wider District

	— Enable residents to stay for 
a life time.

	— Enable families to stay 
together.

	— Improve facilities/amenities 
for residents.

Cultural.

	— Create a special relationship 
with Te Rūnanga o 
Arowhenua.

	— Create a strong identity/
point of difference or 
“specialness”.
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Gap analysis.  

Economic.

Environmental.

Social.

Cultural.

Define planting projects.

Public Tranport/ shared transport initiative
Overarching strategy and co-ordination for native planting 
initiatives (ecological restoration and waterways) across 
Temuka and the district.

Strategy for developing vision and aspirational identity for 
Temuka in partnership with Te Rūnanga o Arowhenua.

Town Centre masterplanning, streetscape co-ordination

Engagement/partnership strategy

Values and principles framework , narrative

Pedestrian counts.

Traffic data (bypass vs King Street, through traffic vs stops).

Factors limiting residential growth and development viability.

Detailed visitor data.

Reasons for vacant buildings.

Capacity testing for growth and development based on 
attractors- new typologies and zoning.

Development/ private sector involvement.

Define and action drawcard for visitors.

Study into pedestrian and vehicular movements/counts, visitor 
numbers. 

Drawcard for visitors.

Temporary trials and activations.

Various community facility projects.

Stocktake on community facilities, identification of what needs 
upgrading or is lacking.

Definition/identification of Temuka’s aspirational identity. 

	— Promote residential growth.
	— Encourage visitors to stop, 

stay and spend.
	— Promote business growth.

	— Create a clean, fresh, 
attractive environment.

	— Create a strong identity/
point of difference or 
“specialness”.

	— Improve connections with 
the wider District

	— Enable residents to stay for 
a life time.

	— Enable families to stay 
together.

	— Improve facilities/amenities 
for residents.

	— Create a special relationship 
with Te Rūnanga o 
Arowhenua.

	— Create a strong identity/
point of difference or 
“specialness”.

Market demand strategy/ economic assessment

Targeted Destination Management Plan

Development and investment masterplan.

Temuka’s vocation. What does it need to become, what role 
does it play in the District..

Hopital and healthcase feasibility study

Feasibility study- multi-sport facility

Feasibility study- combined medical care facility

Storytelling, visible identity for mana whenua within the town.

Draft for discussion only.
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Key findings.

	— External and internal factors contributing to town centre 
decline including retail decline and lack of residential 
density.

	— Minimal future residential demand projected. 
	— Aging population. 
	— Low skilled jobs.
	— No drawcard for visitors, bypass diverts through traffic. 

Lack of retail diversity. 
	— Vacant sites.

	— Urban Design guidelines as a framework for both private 
and public development.

	— Lack of public or shared transport (especially to 
healthcare).

	— Vacant buildings.
	— Lack of guidelines for development.

	— Revitalise town centre through Temuka Town Refresh 
Project.

	— Activate town centre through incentivising use of vacant 
buildings.

	— Build on natural assets, restoration projects and 
connectivity.

	— Lack of public or shared transport.

	— Cater to retirement age residents.
	— Define and enhance attractors for wider demographic eg 

affordability, remote working options.
	— Double down on identity.
	— Establish hooks along bypass to encourage stopping.
	— Expand retail and food and beverage offering.
	— Revitalisation: redevelop gateway signage and southern/

northern gateways; refront and revitalise Vine Street; filling 
in the middle; enhancing King Street; further develop 
parking/parking strategy.

	— Identify what’s missing as an attractor for both residential 
and visitor growth, joint public/private work programme.

	— Cycleway connections.
	— Sports and trades to retain youth.
	— More frequent public transport connections.
	— Cater to retirement age residents through improving 

access to aged care facilities and healthcare.

	— Involvement of mana whenua in projects and plans.
	— Build a strong identity and point of difference through 

strategic and consistent elements across all projects as 
applicable. 

Economic.

Environmental.

Social.

Cultural.

	— Promote residential growth.
	— Encourage visitors to stop, 

stay and spend.

	— Create a clean, fresh, 
attractive environment.

	— Create a strong identity/
point of difference or 
“specialness”.

	— Improve connections with 
the wider District

	— Enable residents to stay for 
a life time.

	— Enable families to stay 
together.

	— Improve facilities/amenities 
for residents.

	— Create a special relationship 
with Te Rūnanga o 
Arowhenua.

Overall findings.
	— Policies and plans not yet translating to 

on the ground outcomes for Temuka. 
	— Abundant high level policies but less 

targeted investment actions. 
	— Some objectives lack targeted actions 

against them.
	— Knowledge/data gaps need to be 

addressed in order to progress toward 
objectives.

Draft for discussion only.
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Themes for engagement. 

Grow and stay in Temuka. 
Live, Work, Play

Visitors stop, stay and spend. 
Turn back door to front door

Connect with land
Identify with place.

Draft for discussion only.
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Engagement plan - IAP2 framework.

Inform. Consult. Involve. Collaborate. Empower.
Public participation goal. Public participation goal. Public participation goal. Public participation goal. Public participation goal.

Researchers provide stakeholders with 
balanced and objective information to 
assist them in understanding the research.

Researchers obtain stakeholder feedback 
on the research.

Researchers work directly with 
stakeholders to ensure that stakeholder 
concerns and aspirations are consistently 
understood and considered in the 
research.

Researchers partner with stakeholders for 
salient aspects of the research.

Researchers assist stakeholders in 
conducting their own research.

Promise to the public. Promise to the public. Promise to the public. Promise to the public. Promise to the public.

We will keep you informed. We will keep you informed, listen to 
and acknowledge your concerns and 
aspirations and provide feedback on how 
your input influenced the research.

We will work with you to ensure your 
concerns and aspirations are directly 
reflected in the research and we will 
provide feedback on how your input 
influenced the research.

We will look to you for advice and 
innovation in designing and conducting 
the research and incorporate your advice 
and recommendations to the maximum 
extent possible.

We will provide advice and assistance as 
requested in line with your decisions for 
designing and conducting your research, 
as well as for implementing the findings.

Watch       
               this  
Space...                              
   

Trial coming to 
Strathallan Corner↘First City Hub Strategy trial coming 
here! Discover a new way of 
experiencing Strathallan Corner 
for a period of approximately two 
weeks. We will be inviting small groups 
representing diverse parts of the 
community to occupy and explore the 
space in different ways. We will also be  

inviting you to tell us what you think 
about it and how it changes your 
experience of the city.

Draft for discussion only.
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Inform. Consult. Involve. Collaborate. Empower.
Who is involved/stakeholders. Who is involved/stakeholders. Who is involved/stakeholders. Who is involved/stakeholders. Who is involved/stakeholders.

	— People of Temuka, Winchester, Timaru 
District.

	— Residents of town and surrounding 
rural area + District

	— Outreach - be where community are- 
via everyday activities.

	— Library, Museum, Council facilities
	— Advocacy groups.
	— Community groups and organisations.
	— Networkers - word of mouth advocates 

to support CB champions.
	— Outreach - go out to community via 

mobile interview methods.

	— TDC eng and user experience staff 
support.

	— Pleasant Pt and Geraldine consultant 
team.

	— Pleasant point and Geraldine 
community boards.

	— Te Rūnanga o Arowhenua.

	— Temuka Community Board.

Notification/engagement methods. Notification/engagement methods. Notification/engagement methods. Notification/engagement methods. Notification/engagement methods.

	— Notice boards at local library.
	— Mail out with Timaru Courier.
	— Student bus.
	— Venture Timaru website.
	— Timaru District Libraries Facebook 

page.
	— Clubs/organisations facebook pages.

	— Display and feedback box (see map for 
locations).

	— Hosted drop in sessions/display with 
interactive mapping.

	— Community facebook pages.
	— Hard copy flyer and digital survey
	— Flyer / poster and link to digital survey.

	— Call or meet with representative of 
each group, community groups to help 
advertise through their channels.

	— Mail out survey.
	— Temporary pop-up activation and 

display
	— Schools and/or library programmes for 

children.
	— Interview guide and ‘cheat sheet’- 

project facts

	— Arowhenua - enlist help of  rangitahi to 
survey own marae/ hapū 
- koha/ paid role?

	— Arowhenua - lead CB on hīkoi?
	— Hui at marae
	— Enlist ‘help’ for an activation - eg 

Arowhenua weaving group at same 
time as drop-in at library or display 
stand.

	— Workshops.

Data collection methods. Data collection methods. Data collection methods. Data collection methods. Data collection methods.

	— N/A 	— Survey cards for people to fill out.
	— Interactive mapping - photograph
	— Question prompt cards for drop in 

sessions and interactive mapping.
	— Feedback box.

	— Key questions- survey.
	— Record of activities/ observation and 

data capture.
	— Key questions in interview sheet.
	— Minutes from conversations.

	— Minutes, communications.
	— Survey/ Interview
	— Kōrero
	— Observe and record

	— Minutes, communications.

Materials. Materials. Materials. Materials. Materials.

	— A4 information poster for notice 
boards. 

	— Digital graphic for community pages.
	— TDC website, timeline of engagement/

events.

	— A0 graphic poster.
	— A0 maps.
	— Digital survey as backup on TDC 

website.
	— Hard copy surveys
	— Feedback box
	— Advertising posters/ flyers

	— A0 graphic poster (key findings from 
stocktake).

	— 3x A1 maps on corflute (landscape 
context, context, township scale).

	— Survey - graphic card and feedback 
box.

Updates and advertise venues. Be where people are. Go to people. Regular check-ins. Champions and networkers.

Engagement plan- methods.

Draft for discussion only.
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Outreach approach.
Community outreach- themes (connect with daily 
experiences) for locals and visitors. Go wider- nearby towns 
and district - live/ work/ play and movement between.

Drop-in (set hours, interactive map)

Display with feedback box

Pop-up

Flyer/poster location

Mobile conversations (champions and networkers)

Interview conversations (champions and networkers)

Display with feedback box Drop-in Pop-up

Poster and flyer Mobile conversations Interview conversations

Draft for discussion only.
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How to reach people?
Involve local networks.

Jo
Temuka 

Telegraph

Paddy
TCB chair

Key people and networkers 
to help with outreach, 

supporting the Community 
Board as champions:

Monique 
McMillian

Community 
group 

facebook page

Andrew
New World

Aroha
Arowhenua

Odette
Fruit and vege 

stand

Sally
Library

Doug
Menzshed

Temuka and 
Districts Toy 

Library
Tuatahi Taha 

Temuka Boxing 
Club

Voluntary fire 
brigade

Beks Taylor
Temuka Run/

Walk

Using our own local 
knowledge and networks. 
Drawing out community 

voice and getting involved.

Temuka 
Community 

Board
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What and how? 
Draft infographic posters.

Live, work & play.
Barriers.

 —External and internal factors contributing to  
     town centre decline including retail decline  
    and lack of residential density.

 —Minimal future residential demand projected.
 —Aging population.
 —Low skilled jobs.
 —Vacant Sites.
 —Lack of public transport (especially to healthcare)
 —Lack of guidelines for development.

Opportunities.

 —Cater to retirement age residents.
 —Define and enhance attractors for wider  

     demographic eg. affordability, remote  
     working options.

 —Double down on identity.
 —Expand retail and food and beverage offering.
 —Cycleway connections.
 —Sports and trades to retain youth.
 —More frequent public transport connections.
 —Cater to retirement age residents through improving 

access to aged care facilities and healthcare.

Actions.

 —Identify what’s missing as an attractor for both  
    residential and visitor growth, joint public/ 
     private work programme.

 —Urban Design guidelines as a framework for  
    both private and public development.

Temuka Community Board Vision.

Temuka Community Board Vision.

Temuka Community Board Vision.

 —Promote residential growth.
 —Enable residents to stay for a lifetime.
 —Enable families to stay together.
 —Improve connections with the  

    wider district.
 —Improve facilities and amenities  

    for residents.

 —Promote business growth.
 —Encourage visitors to stop  

    stay and spend.

Have your say. 
Recognise any Barriers,  
Opportunities or Actions  
that we have missed?

 —Create a clean, fresh,  
    attractive environment.

 —Create a strong identity/  
     point of difference or ‘specialness’

 —Create a special relationship  
     with Te Rūnanga o Arowhenua.

Barriers.

 —Lack of public or shared transport.
 —No draw card for visitors, bypass diverts  

     through traffic.
 —Vacant buildings.
 —Lack of guidelines for development.

Opportunities.

 —Revitalise town centre through Temuka  
    Town Refresh Project.

 —Bypass—turn negative into positive and  
    pedestrianise, turn backs into fronts. 

 —Activate town centre through incentivising  
     use of vacant buildings.

 —Establish hooks along bypass to encourage stopping.
 —Build on natural assets, restoration  

    projects and connectivity.

Actions.

 —Identify what’s missing as an attractor for both  
    residential and visitor growth, joint public/ 
     private work programme.

 —Urban Design guidelines as a framework for  
    both private and public development.

Barriers. Opportunities.

 —Cycleway connections.
 —Involvement of mana whenua in projects and plans.
 —Build a strong identity and point of difference  

     through strategic and consistent elements across  
     all projects as applicable.

Actions

 —Policies and plans not yet translating to on the 
ground outcomes for Temuka.

 —Abundant high level policies but less targeted in-
vestment actions.

 —Some objectives lack targeted actions againts them.
 —Knowledge/data gaps need to eb addressed in order 

to progress toward objectives.

Temuka,  
let’s Get Ahead.

Stop stay & spend.

Connect with land.

Have your say. 
Recognise any Barriers,  
Opportunities or Actions  
that we have missed?

Have your say. 
Recognise any Barriers,  
Opportunities or Actions  
that we have missed?

Have your say!

Draft for discussion only.
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Outreach approach.

Grow and stay in 
Temuka.

Farm supplies.

Weekly shop.

Play.

Information.

Browse.

Exercise.

Learning 
community.

Socialise.

Camp/rest.

Convenience.

	— Temuka stockyards.
	— Temuka farmlands.
	— Winchester showgrounds

	— Public toilets.
	— Challenge Winchester.
	— Monarch kitchen.

	— Z Temuka.
	— Farmlands fuel (Temuka truckstop).

	— Town Square.
	— Temuka RSA.
	— Austin 92 Restaurant.
	— Temuka Rugby Football Club.

	— Alpine energy Community Centre.
	— Temuka Menzshed.
	— Temuka and Districts Toy Library.
	— Temuka Play Group (St Peters).

	— Mia Flora Garden Centre.
	— The Jolly Potter.
	— Temuka Music and Movement (St 

Peters)

	— Monarch Kitchen.

	— Temuka Holiday Park.
	— Temuka Domain.
	— Temuka Community Gardens.

	— Winchester Motorcamp.
	— Winchester freedom camping.

	— Temuka Courthouse Museum.
	— Schools.
	— Temuka Service Centre and Library.

	— Geraldine Service Centre and Library.
	— Pleasant Point Community Library.
	— Arowhenua Marae.

	— Churches.

	— Temuka New World.
	— Eastside Butchers.
	— Post Office.

	— Temuka Healthcare.
	— Timaru Farmers, Ballantynes.

	— Playground Domain.
	— Domain Outdoor Pool.
	— Sunsational Trail.

	— Temuka Golf Club.

	— Library/Service Centre/Post Office.
	— Temuka Courthouse Museum.

	— Temuka Pottery Shop.
	— Temuka Courthouse Museum.
	— Main Street opshops.

	— Kings Shoes Temuka.
	— Barkers Geraldine.
	— Temuka Market (on hold).

	— Domain sports grounds.
	— Local walking trails (Domain and 

Taumatakahu Stream).

	— Central Fitness Temuka.
	— Opihi Walkway (Temuka to Pleasant 

Point).

Visitors stop, 
stay and spend.

Connect with 
landscape.

Drop-in (set hours, interactive map)

Display with feedback box

Pop-up

Flyer/poster location

Mobile conversations (champions and networkers)

Interview conversations (champions and networkers)

Community outreach- themes (connect with daily 
experiences) for locals and visitors. Go wider- nearby towns 
and district - live/ work/ play and movement between.

Draft for discussion only.
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When and Where? 
Engagement Calender.

28.

4.

11.

18.

Easter Monday.

25.

ANZAC Day.

1.

Schools.

25.

Flyer/posters to 
locations.

8.

15.

Good Friday.

22.

29.

30.

Library.

23

Printing and 
set-up.

6.

13.

Library.

20.

27.

Library.

3.

27.

10.

17.

Courthouse 
museum.

24.

1.

29.

Updates/
messaging 

collateral for 
facebook & 

websites.
5.

Winchester show 
(postponed).

12.

19.

26.

Updates/
messaging 

collateral for 
facebook & 

websites.

2.

Temuka market.

26.

Temuka market.

Domain.

9.

Temuka market.

Town Square.

16.

Temuka market.

23.

Temuka market.

Town Square.

30.

Temuka market.

31.

Timaru Courier.

Isthmus collateral 
for Courier.

24.

Timaru Courier.

Set up displays 
x3*

7.

Timaru Courier.

Top up display/
feedback box.

14.

Timaru Courier.

21.

Timaru Courier.

28.

Timaru Courier.

Isthmus collection 
and collation.

Monday.

March/April.

Tuesday. Wednesday. Thursday. Friday. Saturday. Sunday.

Isthmus in Timaru

*Displays including 
feedback box to be set up 
by Isthmus at Library, New 
World, Pottery Shop.

Drop-in (set hours, interactive map)

Display with feedback box

Pop-up

Flyer/poster location

Mobile conversations (champions and networkers)

Interview conversations (champions and networkers)
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Outreach locations.
N

5

5

6

7
8

6

6
6

Legend.

Engagement Method

Drop In (with set hours and an 
interactive map)

Display With Feedback Box  
(self service)

Pop Up

Flyer / Poster Location

Mobile Conversations  
(champions and networkers)

Interview conversations  
(champions and networkers)

Engagement Location

1 Temuka New World

2 Temuka Courthouse Museum

3 Schools

4 Temuka Service Centre & Library

5 Arowhenua Marae

Legend.

Engagement Location

6 Churchs

7 Town Square

8 Temuka RSA

9 Temuka Rugby Football Club

10 Temuka Menz Shed

11 Temuka & Districts Toy Library

12 Temuka Play Group

13 The Jolly Potter

14 Temuka Music & Movement

15 Farmlands Fuel Temuka

16 Temuka Pottery Shop

17 Kings Shoes Temuka

18 Domain Playground

19 Temuka Golf Club

20 Domain Sportsground

21 Central Fitness Temuka

22 Temuka Stockyards

23 Temuka Farmlands

24 Eastside Butchery

25 Temuka Post Office

26 Alpine Energy Community Centre

27 Monarch Kitchen

28 Z Service Station

29 Temuka Holiday Park

30 Local Walking Trails

31 Mainstreet Op Shops

2

1

3

3

3

10

1131

3131

25

28

27

17 21

21

16

13

19

20

30

30

29

26

22

14
12

4

9

15

18

6

6
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Graphic communication and pop-up examples.

Survey.

Poster.

Pop-up spaces.

Watch       
               this  
Space...                              
   

Trial coming to 
Strathallan Corner↘First City Hub Strategy trial coming 
here! Discover a new way of 
experiencing Strathallan Corner 
for a period of approximately two 
weeks. We will be inviting small groups 
representing diverse parts of the 
community to occupy and explore the 
space in different ways. We will also be  

inviting you to tell us what you think 
about it and how it changes your 
experience of the city.

We listen  
and learn 
about Timaru.

We test your 
ideas on 
the ground, 
gather 
feedback and 
test again.
Feedback  
and data 
inform 
the Urban 
Masterplan

We define  
the ambition 
and create 
initial concepts 
from what 
you’ve told us.

We test the idea with steering 
groups and stakeholders. A series of 
workshops help us refine and define 
the project scaffold through a spatial, 
strategic and trial lens that sets the 
aims and ambitions for the Tactical 
Masterplan and enables a long-term 
role for the City Hub.

– Strategy (Measures, outcomes, goals) 
– Space (Key moves, spatial mapping) 
– Trials (Activations & opportunities)

We continue to test ideas for 
investment through a series of trials 
and activations on the ground. These 
are measured against the tactical 
scaffold and equally help refine the 
aims and ambitions for the Tactical 
Masterplan as it continues to evolve.

– Test on the ground 
– Gather feedback 
– Re-test

Through testing and refinement of 
the evolving Tactical Masterplan the 
project team is able to process the data, 
feedback and opportunities and reflect 
them back into two tangible Masterplan 
investment options for Timaru.

– Develop two concept masterplans 
– Gather feedback 
– Develop preferred concept

We spend time to understand 
existing studies, research, City 
Hub workstreams, site context and 
conduct site analysis and interviews to 
come up with an initial project scaffold.

– Mapping 
– Future trends 
– Growth projections 
– Engagement

Process
01.  
2021

02. 
2022

03. 
2022/23

04. 
2024

Same 
             but 
Different
What is this?

This is a two-week trial that is part 
of the City Hub Strategy’s Urban 
Masterplan workstream.

This was a popular idea suggested by 
stakeholders and the wider community 
that we are putting to the test. The 
space is intended for you to use as 
you like and will be activated over the 
course of the next two weeks by small 
groups representing diverse parts of 
the community. 

With this trial we are trying to 
understand and find out how it 
changes the experience of the city and 
how it might trigger new behaviours.

What is the City Hub 
Strategy and Urban 
Master Plan?

What can you expect 
over the next few years? 

Does it feel different? 
Does it change your 
experience of the city?

Strathallan Corner Trial

The City Hub Strategy is a significant 
council-led initiative which will enable 
key stakeholders and the wider 
community to regenerate a thriving, 
vibrant, sustainable Timaru City Centre 
meeting the diverse needs of our 
residents for the next 30–50 years. 
It includes multiple workstreams and 
projects that will unlock opportunities for 
us to reshape our urban space together. 

One component of the City Hub 
Strategy is the Urban Master Plan now 
underway with urban design experts 
Isthmus and city activation specialists 
Gap Filler in partnership with Council, 
mana whenua and the community. 
A tactical approach is being used 
to uncover, test and build on ideas 
suggested by stakeholders and the 
wider community. It includes site testing 
to understand what happens when 
we implement popular concepts in a 
temporary way. Testing our assumptions 
before we commit funding to any big-
ticket items will help ensure outcomes 
are functional, attractive, and well utilised 
by our communities both now and 
in the future. These trials paired with 
your feedback will help directly inform, 
develop, and refine the Urban Master 
Plan for Timaru.

Over the course of the next few months 
and years you will see a series of 
smaller and larger temporary trials and 
activations happening in the city that 
test your ideas for new experiences 
and movements. This one here on 
Strathallan Corner is the first of several. 

We invite you to tell us what you 
think about the trials and how they 
change your experience of the city. 
We also welcome you to get involved, 
see what’s happening and offer us 
feedback. You can do this by: 

Signing up to the newsletter to keep 
up to date:  https://www.timaru.govt.nz/
community/city-hub/how-can-i-get-
involved  

Give us your feedback in person or 
via the survey here on site or online 
at: https://www.timaru.govt.nz/
community/city-hub  

In the future you will be able to drop 
in to the centrally located City Hub 
project space to learn more about the 
Tactical Urban Master Plan. We have 
postponed this initiative at present 
for Covid related public safety, but will 
keep you posted.  

Contact Rosie Oliver from TDC  
+64 27 206 3169  
rosie.oliver@timdc.govt.nz

What are your key takeaways from this trial that you’d like to share with us?

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________

Approximately how frequently do you come here? 
Daily Weekly Fortnightly Monthly Other _________________

Why do you typically spend time here? (choose as many as are applicable)?

Eating

Green space

Resting

Socialising Other

Quiet Events or gatherings Sun

Reading

How long do you generally stay when you come?
0-5mins 6-15mins 16-30mins 30-60mins 60mins +

Do you typically spend time at Strathallan Corner?    
Yes No

Does the space serve your needs better or worse with the trial? 
Optional comment ___________________________________Better Worse

How long did you stay at the trial today?
0-5mins 6-15mins 16-30mins 30-60mins 60mins +

Anything else you would like us to know about Strathallan Corner or how it 
could be improved?

Was there a specific activity that you engaged in at the Trial?
Optional comment __________________________________________Yes No

__________________

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________

Strathallan  
Corner     
     Survey 
    

Timaru  
                City  
         Hub
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Stakeholder groups.

Education. Clubs/Groups. Churches.Local Government. Mana whenua. Council Facilities.

	— Opihi College.

	— St Joseph’s School.
	— Temuka Primary School.
	— Arowhenua Māori School.

	— Rhona Day Free Kindergarten 
School.

	— Kids at Play Temuka.
	— Rata Free Kindergarten.
	— BestStart Opihi.
	— Clandeboye Kindergarten.

	— Parenting Place Charitable Trust 
	— Temuka Rugby Football Club 

(magpies).
	— Roman Catholic Diocese of 

Christchurch - The Catholic 
Parish of Opihi Trust.

	— Temuka & Districts Historical 
Society.

	— Temuka & Geraldine A& P Assn.
	— Temuka Bowling Club.
	— Temuka Embroiderers’ Guild.
	— Temuka Golf Club Inc.
	— Temuka Patchwork Group.
	— Wallingford Rest Home (PSSC)
	— Temuka menz shed
	— Temuka RSA
	— Temuka/Geraldine Rotary
	— Lions
	— Run/walk Temuka
	— Bridge Club
	— Rifle Club
	— Boxing Club
	— Karate
	— Temuka and Districts Toy Library
	— Sport Canterbury 

	— Temuka Baptist Manse.
	— Anglican Parish of Temuka.
	— Trinity Temuka Church.
	— St Josephs Catholic Church.
	— Kingdom hall of Jehovah’s 

Witnesses.
	— Connect Church Temuka.

	— Temuka Community Board.
	— Timaru District Council.
	— Pleasant Point Community Board.
	— Geraldine Community Board.

	— Buzan Square.
	— Alpine Energy Community Centre.
	— Temuka Outdoor Swimming Pool.
	— Service Centre.
	— Temuka Library.
	— Gunnion Square.
	— Temuka Domain.

	— Te Rūnanga o Arowhenua.
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Interview guide.

Use prompt cards to identify/pin on the map.

	— Attractors/detractors for community....
	— Attractors/detractors for visitors....
	— Somewhere I go daily is...
	— Somewhere I go weekly is...
	— A place I like to take visitors is...
	— Visitors love this...
	— Visitors like...
	— Community love this...
	— The heart of the community is here...
	— This needs work...
	— This space is missing...
	— This is something to renew/upgrade...
	— This could connect with...
	— An easy idea to implement would be here...

Interview questions sheet to fill in.
Introductory piece to explain what the
interview is for.

	— How long have you been here?
	— What is your role?
	— What is the role of your group in helping Temuka ‘get 

ahead’?
	— What changes have you seen in the last 5 - 10 years?
	— How do you connect with other groups or residents- 

within Temuka or in the wider District?
	— What are you most proud of?
	— What is Temuka most well known for?
	— Where does the potential for Temuka to get ahead 

lie?
	— Do you have a lesser known fact about Temuka for 

us?
	— Name a key challenge for getting ahead...
	— Name a key opportunity for getting ahead.
	— Define what action looks like to you.
	— What is something talked about that you would like to 

get on with.
	— Name a need not met.... 

Name something you go elsewhere for.....
	— What are your thoughts on the vision 

something to add.... 
something to take away...

	— Describe in a few words how you would like Temuka 
to feel in the future.....

	— In terms of priorities... 
what needs to happen first to trigger other things?

	— Name a potential quick win that would really help 
your organisation/group to grow and thrive.

	— What would you like to see more of..... 
and less of.....

	— What would bring more people into Temuka...?

Will sit alongside infographic poster.
Both hard copy and digital.

Vision and objectives.
	— What do you think of the vision/ objectives? Agree/ 

disagree?
	— What would you add or take away?
	— Describe in a few words how you would like Temuka 

to feel in the future.....

Live, work and play.
	— Checklist: Tick the barriers you agree with, cross the 

ones you don’t.
	— Checklist: Tick the opportunities you agree with, cross 

the ones you don’t.
	— Checklist: Tick the actions you agree with, cross the 

ones you don’t.
	— Add your own barriers (blank space).
	— Add your own opportunities (blank space).
	— Add your own actions (blank space).
	— Community love.....dislike.....
	— A reason for me to stay is...

Shop, stay and spend.
	— Checklist: Tick the barriers you agree with, cross the 

ones you don’t.
	— Checklist: Tick the opportunities you agree with, cross 

the ones you don’t.
	— Checklist: Tick the actions you agree with, cross the 

ones you don’t.
	— Add your own barriers (blank space).
	— Add your own opportunities (blank space).
	— Add your own actions (blank space).
	— Visitors love.....dislike.....
	— A reason to stop and stay is...

Connect with land.
	— Checklist: Tick the barriers you agree with, cross the 

ones you don’t.
	— Checklist: Tick the opportunities you agree with, cross 

the ones you don’t.
	— Checklist: Tick the actions you agree with, cross the 

ones you don’t.
	— Add your own barriers (blank space).
	— Add your own opportunities (blank space).
	— Add your own actions (blank space).
	— A key point of difference is...
	— A unique experience to connect to could be...
	— A priority for the environment is...

Drop in Questions. Interview guide. Survey questions.
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Project locations.
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Appendix - SWOT.
Strength Weaknesses Opportunities Threats

Temuka retains its character as a small rural service 
centre

Gowth focused to existing urban and 
deferred areas. No additional residential land is required. Consideration should  be given to acquiring additional 

land in appropriate locations throughout Temuka to 
meet local recreation needs. This should be achieved 
through the purchase of land by Council or through 
subdivision.

Greenfield industrial land not identified given proximity 
to  Washdyke and Clandeboye and ability to intensify 
existing industrial light zoned land. Additional 
commericla land not required.

Peripheral rural-residential supply options to be 
provided north of Richard Pearse Drive.

Temuka has a projected demand for an additional 70 
residential dwellings by 2048, or 81 with a 15% supply 
buffer. 13 hectares of currently vacant and deferred 
residential zoned land is available in Temuka which 
provides additional residential capacity for 141 
additional dwellings at an average density of 650m2

Infill opportunities promoted around Temuka Town 
Centre.

Commitment to work with tangata whenua at a 
governance, operational and economic dev level.

In accordance with the Parks Strategy, Temuka has a low 
provision of ‘neighbourhood’ parks.

High vacancies: 7.41% buildings unoccupied 5.19% land 
vacant.

High redidential land use in town centre (third largest) - 
differs to Timaru and Geraldine.

Bypassing the main street with SH1 has taken out 
heavt traffic, but also a lot of potential visitors.

110 public car parks plus 134 on-street public car parks. Access is car predominantly based 78%. Two bicycle stands on the main street, no survey 
respondants indicated they cycle. 24% of survey 
respondants walk to the town centre, reflecting 
residential activities are the third largest land use and 
and most residences are located within a 2km radius.

Limited bus service (5/day, 2-3/weekends) covering peak 
commuting times facilitating travel to Timaru.

Lack of retail diversity - Temuka operating as support 
town for rural hinterland area/rural industrial, with other 
retailers low order or bagain goods stores.

Planning and Growth Policy- 30 year
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King Street (Wood to Commerce)rated highest in 
Environmental Survey. Good condtiiton, good pedestrian 
movement.

Barriers to accessibility identified on King Street 
(Commerce t Fraser).
Domain Ave and King Street (Dyson to Wood), 
Commerce not well maintained in parts, lacking PT 
facilities, seating, landscaping.

Street tree network/strategy.
Street network has a nice core but let down by 
peripheral streets

Friendly local nature, compactness of town, quietness. Earthquake prone buildings, lack of retail/outside dining, 
quality of streetscape and trees, slippery tiles, anti social 
behaviour.

Reduce vacancies. 
Accessible parking options.
Change in pavement.
Greater retail and f&b offering

Earthquake prone buildings threat to character and 
therefore attractiveness of Temuka.

Timaru accommodates approx 50% of all retail stores in 
the wider district. (Temuka has 9089m2 across 40 
stores).

City Centre the largest and primary retail destination in 
the District - nearly 50% of overall provision

Relatively low income levels impacting spending power. Substantial number (70%) of small specialty and 
boutique stores (<500 sqm) that represent future of 
city centre retail

Unactioned out of town retail consents (as at 2015) 
notably Evans Street/Showgrounds

Older demographic with relatively strong spending power Store vacancy levels across the District relatively high at 
13%

Stemming current level of retail leakage (24%) worth 
$112m - recapture retail spending by providing retail 
stores, environment and amenity desired by residents 
within the Timaru market.

Leakage of general merchandising retail spend, 
particularly clothing and furniture, to Christchurch ($1 of 
every $5)

Relative isolation/rural setting of Timaru ensures majority 
of retail spend is local ($500m pa)

High proportion of 'other stores' which tend to be low 
value damaging overall retail offer and rental values - 
bell weather of a declining centre.

As a 2015 there was an approximate equilibrium in 
supply/demand of specialty retail with the prospect of 
future demand outstripping supply (differential 10,000 
sqm GFA by 2033)*

*Note. study's assumptions over future discretionary 
spend, online share, tourism spend etc. now 
questionable.

As a 2015 there was an approximate equilibrium in 
supply/demand of specialty retail with the prospect of 
growth

As a 2015 there was a potential oversupply in LFR store 
types and the quality of the clothing (specialty retail) 
wasn't enough to stem leakage of spend.

Whilst LFR supply/demand is forecast to reach an 
equilibrium in the next decade this was prior to the  
Showground proposal.  The risk is that oversupply leads 
to typically smaller store format retailed occupying larger 
foot print out of town tenancies.

Retail sales can't rely on population growth so there is a 
need to improve market share by offering quality of the 
experience.
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Timaru visitor economy has fared better than many other 
locations across the South Island in the context of the 
Covid-19 pandemic - the districts visitor profile is more 
heavily weighted towards domestic visitors (80% 
compared with 59% nationally)

Length of visitor stay in the District is lower than the 
national average i.e.. 1.7 days compared to 1.99 days 
although urban Timaru is faring well with 5% increase 
2019-21 

LTP 2021-31 projects and investments will heighten 
the visitor offer e.g. the Aigantighe Art Gallery 
redevelopment, Aorangi Park and Stadium 
development, Timaru City Hub (including public realm 
and event investments) and the CPlay project in 
Caroline Bay, 

Lack of operator capabilities and ability to hire and retain 
skilled staff.

The bias towards domestic visitors means that seasonality 
is less acute than other parts of the country.

Compared to other South Island destinations Timaru 
District has a lower number of visitor attractions (25 
attractions or 1.9% share of South Island attractions) and 
they tend to be free nature based attractions.  No real 
hero experiences

Potential hero projects including Te Ana Māori Rock 
Art and the Centre established by Ngai Tahu in the 
Landing Services Building; Caroline Bay; the city 
centres rich built heritage; and leveraging off the 
success of Geraldine as an international visitor 
destination - opportunity for Temuka to leverage off 
this.

Potential to grow overnight visitor stays (305,341 
commercial visitor nights in 2019)

Most visitor accommodation is along SH1 and not in the 
city centre resulting it being bypassed - no high quality (4 
star +) accommodation in the city centre.

Venture Timaru now operates as an integrated 
Economic Development Agency (EDA) and Regional 
Tourism Organisation (RTO) for the district.

The heritage value of the city centre's building stock isn't 
exploited due to general underinvestment.  

Attractive natural setting and rich culture heritage and 
primary industry experiences - on  farm/food bowl 
etc....'slow tourism'

Signage and wayfinding in the city centre is generally 
poor and there isn't much use of tangata whenua place 
names.

Capitalise upon the existing events programme and 
make sure the district is ‘event ready’ 

Timaru District has a strong and diverse economy, 
benefiting from South Canterbury’s strong agricultural 
base

Slow population growth with declining natural growth - 
aging population with brain drain.

Economic potential of the Māori economy partnering 
with Te Rūnanga o Arowhenua

Perceived lack of choice and opportunities for workers 
leading to a challenge in retaining and attracting 
residents, particularly young people.

GDP per capita higher than national average (when 
Auckland is excluded)

Employment and GDP growth is lower than the national 
average

The presence of Venture Timaru including its business 
support activities - business start-up and attraction - 
potential for tailored city centre response

Access to skilled workers and talent - population of the 
district continues to age and more people leave the 
district to study or work - impacts on hospitality sector 
which erodes offer/amenity
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Overall, the district’s economy is fairly diversified and 
proven to be robust against the impacts of Covid

The Timaru District has lower qualification attainment 
rates at secondary and tertiary levels than seen 
nationally - and is falling.

Creating more highly skilled jobs across the district and 
encouraging existing businesses to invest more in 
research and development and innovation, to create 
higher value activities

Establishment of Te Pūkenga, the National Institute of 
Skills and Technology, and the implications of this for the 
Timaru campus of Ara Institute of Canterbury

Housing is affordable (sale and rent) Low skilled jobs make up the greatest proportion of jobs 
in the district (42 percent in 2020),

Leverage the district’s quality of life offering and 
relative housing affordability as key assets to attract 
inward investment/migration - more reasons for young 
people and families to stay/return or locate

External perceptions of the Timaru District - positives 
(lifestyle, housing affordability, Māori identity, natural 
environment etc.) not sufficiently promoted.

Creating a new narrative for Temuka Note. seemingly limited understanding of employment 
space (commercial office and industry) requirements.

LTP investment in Temuka.

Temuka Aviary ($350k commencing Year One 2021/22)

Accessibility Framework
District Play Strategy
District Golf Strategy
Public Art Policy
Walkways and Cycleways
Infrastructure upgrades

Partial pedestrian and cycle network developed in 
Temuka

Relatively small amount of Council funding available for 
walking and cycling initiatives.

Tourism trail may lead to visitor demand/usage of 
active transport infrastructure

Ageing population resulting in more people with 
impaired mobility

Strong advocacy and support groups and agencies Poor driver behaviour including passing cyclists too 
closely, driving too fast etc Environmentally conscious community

Generally wide road reserves allowing allocation of road 
space for walking and cycling.

Concern of safety and security by pedestrians in 
particular areas

Changing lifestyles – more flexible work hours, 
increased working from home...

Strong governance structure within Council
Gaps in existing walking and cycling infrastructure 
currently exist

People relocating into the district for the lifestyle who 
are likely to support active modes.

Transport and Open Space Strategy and research
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EExxiissttiinngg  ddooccuummeennttss..
Title Type Author Date Link
Timaru District Plan (& Draft District Plan) Statutory/ Strategic TDC District Plan Online - Timaru District Council
Timaru District 2045 - Growth Management 
Strategy Statutory/ Strategic (30 year horizon) TDC

May-18 https://www.timaru.govt.nz/__data/assets/pdf_file/0003/204375/Growth-Management-Strategy-
Adopted-Low-Resolution-08052018.pdf

District Town Centres Study Statutory/ Strategic TDC
2016 https://www.timaru.govt.nz/__data/assets/pdf_file/0004/379867/1045463-Town-Centre-Study-

Report-Final.pdf

Timaru Retail Market Assessment Property Economics
Feb-15 https://www.timaru.govt.nz/__data/assets/pdf_file/0004/109309/994137-Timaru-Retail-

Assessment.pdf
Timaru District Destination Management 
Plan Economic development/ tourism Venture Timaru

Sep-21
https://www.vtdevelopment.co.nz/about-us/destination-management-plan

Timaru District Economic Development 
Strategy Economic development/ tourism Venture Timaru

Sep-21
https://www.vtdevelopment.co.nz/about-us/economic-development-strategy

Timaru Long Term Plan 2021-31 Strategic investment TDC https://www.timaru.govt.nz/council/publications/plans/long-term-plan

Timaru District Active Transport Strategy Strategic investment Abley for TDC
Aug-11 https://www.timaru.govt.nz/__data/assets/pdf_file/0019/20476/760969-Final_-

_Timaru_District_Active_Transport_Strategy_-_July_2011.pdf
Timaru District Community Profile Data Infometrics 2018 http://community.infometrics.co.nz/timaru%20District
Timaru District Economic Profile Data Infometrics 2020 https://ecoprofile.infometrics.co.nz/timaru+district

Retail Spending in Timaru District Demographic
Aoraki Development 
&infometrics (Barkle)

Jul-18 https://www.vtdevelopment.co.nz/__data/assets/pdf_file/0006/221937/Aoraki-Development-
Retail-spending-report-July-2018.pdf

State Highway Traffic Data Booklet, 2010-
2014. Data Waka kotahi

Mar-15
State Highway Traffic Data Booklet 2006-2010 (nzta.govt.nz)

Timaru District Parks Strategy 2012-2022. Strategy
Xyst for Timau District 
Council

Jul-11
Timaru-District-Parks-Strategy-2012-2022.pdf

Off-road Walking and Biking Strategy 2012-
2032 Strategy

Steans B & Foster G 
(TDC)

Feb-12
PROPOSED BRIEF OF THE TRAINING COMMITTEE (timaru.govt.nz)

South Canterbury Sport and Active 
Recreation Spaces and Places Strategy Strategy Sport Canterbury

Sep-18
downloadasset (sporty.co.nz)

Temuka. Roadmap to Revitalization DRAFT
Common Ground 
Southern

Feb-22

District Plan Review -  Historic Heritage 
Assessments TDC

various

Timaru District Plan Review - Transport 
Baseline Review Review Abley for TDC

Oct-19

Residential, retail and industrial 
developmkent in the Timaru District. 
Transport Assessment.

Mar-08

Temuka Town Refresh Proejct
Artikel & Swint for 
Andrew Dixon TDC.

May-19

One Network Classification, Movement and 
Place Framework Strategy Waka Kotahi
Local Government Act 2002 Legislation
The Treaty of Waitangi. Legislation
Significance and Engagement Policy. TDC

Appendix - document register.  
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PPrrooppoosseedd  ddooccuummeennttss..
Accessibility Framework Policy From LTP
District Play Strategy Policy From LTP
District Golf Strategy Policy From LTP
Public Art Policy Policy From LTP
Walkways and Cycleways Policy From LTP
Age-friendly Strategy Strategy
Spaces and Places review Strategy
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PPrroojjeeccttss..
Title Type Budget From Public/private Date
Temuka Domain Redevelopment Project Social TDC Underway/ongoing
Temuka Aviary Social 350k LTP TDC Year One 2021/22

Walking and Cycling Trails - Town and rural 
linkages
A. Taumatakahu Stream (Bridge - Rawhiti 
St)
B. Temuka Domain (Torepe field link)
C. Taumatakahu Stream (Richard Pearce Dr-
Princess St)
D. Richard Pearce Drive (Wilkin -Guise St N)
E. Taumatakahu Stream (John St loop)
F. Taumatakahu Stream (Murray-Milford-
Clandeboye Rd)
G. Temuka River (Torepe fields - Waitohi 
Temuka Rd)
H. Temuka River (Waitohi Temuka Rd-
Oxford Crossing Rd)
I. Oxford Crossing Rd-Richard Pearce Dr)
J. Temuka North Residential area
K. Studholme St-Richard Pearce Dr.
A Linkage from Timaru to Pleasant Point
B Linkage from Pleasant Point to Cave
C Linkage from Timaru to Temuka
D Linkage from Temuka to Geraldine
E Linkage from Pleasant Point to Temuka
F Linkage from Geraldine to Arundel
G Linkage from Timaru to Pareora
H Linkage from Timaru to Brassell’s Bridge
I Linkage from Orari to Rangitata Movement 100k

Off-Road Walking and Biking 
Strategy 2012-2032

TDC

From Year One 2021/22
Active Transport
- On road cycle lanes
- Walking/cycling trail
- Pedestrian path/footpaths
- Cycle parking
- Active tourism strategy
- School travel plans
- Workplace travel plans
- Walking and cycling events promotion
- Cycle lane compliance
- Children's cycle training facility
- Neighbourhood accessibility plans and 
community street reviews
Event Funding - Venture Timaru Activation further 180k LTP

Appendix - project register.  

To be sorted by yearly time bar + planned 
spend.

Draft for discussion only.
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Redevelop gateway signage Activation Roadmap to Revitalization TDC Proposed
Refront and revitalise Vine Street Activation Roadmap to Revitalization Joint Proposed
Redevelopment of the Northern Gateway Activation Roadmap to Revitalization Joint Proposed
Filling in the middle Activation Roadmap to Revitalization Joint Proposed
Redevelopment of the Southern Gateway Activation Roadmap to Revitalization Joint Proposed
Enhancing King Street Activation Roadmap to Revitalization Joint Proposed
Further develop parking Movement Roadmap to Revitalization TDC Proposed
Taumatakahu Stream and Domain 
ecological improvements
Health centre with retirement village ?
Medical centre ?
Infrastructure upgrades LTP TDC
Arowhenua Māori School development and 
marae projects Social

Private

Historic trail storyboards ?

Rangitata River restoration Environment
8.7m lower, 
7.3m upper Jobs for Nature/DoC

Joint with Arowhenua
Underway/ongoing

Native planting Environment Community? Underway?

Temuka Athletics at Torepe Fields Social

South Canterbury Sport and 
Active Recreation Spaces and 
Places Strategy Proposed

McNair Road pathway

Temuka Town Refresh Project:
- new local street theme
- reset footpath tiles/pavers
- replace large and missing trees
- rejuvenate/upgrade pedestrian accessway
- Improved signage SH1
- drinking fountain
- cycle stands in king street Environment Board meeting mins

TDC

Proposed
Earthquake prone buildings workshops Environment TDC In progress

Draft for discussion only.



33.Temuka Strategic Plan. 
Timaru District Council. 
22 February 2022.

Appendix - community database.
TTeemmuukkaa  SScchhoooollss  LLiisstt
Name Profile School type Report Website Phone Email Principal

Arowhenua Māori School 

https://www.educationcounts.govt.nz/find-
school/school/profile?district=64&region=13
&school=3280

co-ed, yr 1-8, Māori 
Medium 

https://ero.govt.nz/institution/3280/ar
owhenua-maori-school

http://www.arowhenuamaori.sch
ool.nz 

03-
6157391 office@arowhenuam

aori.school.nz 

Bronwyn 
Te Koeti-
James 

St Joseph's School (Temuka)

https://www.educationcounts.govt.nz/find-
school/school/profile?school=3532&district
=64&region=13

co-ed, yr 1-8, English 
Medium 

https://www.ero.govt.nz/institution/35
32/st-josephs-school-temuka https://www.stjotemu.school.nz/

03-
6158206 

office@stjotemu.scho
ol.nz 

Brenna 
Sugrue 
(acting) 

Temuka Primary School

https://www.educationcounts.govt.nz/find-
school/school/profile?school=2109&district
=64&region=13

co-ed, yr 1-6, English 
Medium 

https://www.ero.govt.nz/institution/21
09/temuka-primary-school

https://www.temukaprimary.scho
ol.nz/

03-
6157178 office@temukaprimar

y.school.nz 

Mrs 
Donna 
Hessell

Opihi College

https://www.educationcounts.govt.nz/find-
school/school/profile?school=354&district=
64&region=13

co-ed, yr 7-15, English 
Medium 

https://www.ero.govt.nz/institution/35
4/opihi-college

https://www.opihicollege.school.
nz/

03-
6157442 office@opihicollege.s

chool.nz 
Mr Tony 
Robson

TTeemmuukkaa  EECCEE  LLiisstt
Name Profile School type Report Website Phone Email Principal

Rhona Day Free Kindergarten

https://www.educationcounts.govt.nz/find-
an-els/els/profile-and-contact-
details?area=598600&district=64&ece=5478
&region=13

kindergarten, max 
children:30 , no under 
2's

https://www.ero.govt.nz/institution/54
78/rhona-day-free-kindergarten

https://sckindergartens.org.nz/a/
km4bgYt

03 688 
0850

rhonaday.kindergarte
n@sck.nz

Kids at Play Temuka

https://www.educationcounts.govt.nz/find-
an-els/els/profile-and-contact-
details?area=598600&district=64&ece=7004
1&region=13

kindergarten, max 
children:27 , no under 
2's

https://www.ero.govt.nz/institution/70
041/kids-at-play-temuka http://www.kidsatplay.co.nz/

03 
6157191

kidsatplaynz@outlook
.com

Rata Free Kindergarten

https://www.educationcounts.govt.nz/find-
an-els/els/profile-and-contact-
details?area=598600&district=64&ece=5477
&region=13

kindergarten, max 
children:33 , no under 
2's

https://www.ero.govt.nz/institution/54
77/rata-free-kindergarten

https://sckindergartens.org.nz/a/
nVjyunI

03 688 
1991

ranui.kindergarten@s
ck.nz

BestStart Opihi

https://www.educationcounts.govt.nz/find-
an-els/els/profile-and-contact-
details?area=598600&district=64&ece=6504
2&region=13

kindergarten, max 
children:50 , 14 under 
2's

https://www.ero.govt.nz/institution/65
042/beststart-opihi

https://best-
start.org/centres/beststart-opihi

03 
6157330

penny.neilson@best-
start.org

Clandeboye Kindergarten

https://www.educationcounts.govt.nz/find-
an-els/els/profile-and-contact-
details?area=598600&district=64&ece=7034
5&region=13

kindergarten, max 
children:20 , no under 
2's

https://www.ero.govt.nz/institution/70
345/clandeboye-kindergarten

https://sckindergartens.org.nz/a/I
POMIFh

03 
6156636

clandeboye.kindergar
ten@sck.nz

CCoouunncciill  FFaacciilliittiieess
Name Phone
Buzan Square
Alpine Energy Community Centre
Temuka Outdoor Swimming Pool 03 615 8205

Draft for discussion only.
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Temuka Library 03 687 7591 
Gunnion Square
Temuka Domain
CClluubbss
Name Contact number Membership Website Email

Parenting Place Charitable Trust 
09 524 0025, 02102376585 (wendys 
number) https://parentingplace.nz/ wendy.gleniti@gmail.com

Temuka Rugby Football Club (magpies 03 615 8963 https://www.temukarugby.co.nz/ secretarytemukarfc@gmail.com 
Roman Catholic Diocese of Christchurch - 
The Catholic Parish of Opihi Trust

Te Runanga o Arowhenua Society Inc. (03) 615 9646 (office) https://arowhenua.org/
arowhenua.admin@ngaitahu.iwi.
nz karl.jackson@ngaitahu.iwi.nz

Temuka & Districts Historical Society
https://www.facebook.com/temukaco
urthousemuseum/about/ temukamuseum@gmail.com

Temuka & Geraldine A& P Assn  027 488 0777  / 03 614 3722 http://www.temukageraldineap.co.nz/ temukageraldineap@gmail.com

Temuka Bowling Club

Contact: John Boulton (03) 615 9663 or (03) 
615 6001 or Greg Valentine Phone:  
Mobile: 027 615 9000 or 027 329 1747

https://m.facebook.com/Temuka-
Bowling-Club-579731199027845/

Temuka Embroiderers' Guild 03 615 7177 temukaembroiders@gmail.com
Temuka Golf Club Inc 0273141678 http://www.temukagolf.co.nz/ temukagolf@outlook.co.nz
Temuka Patchwork Group

Wallingford Rest Home (PSSC) 03 687 7945
https://pssc.org.nz/enliven/residential-
aged-care/wallingford-home/ admin@pssc.co.nz

Temuka Menz Shed 027 221 4745 https://menzshed.org.nz/temuka/ adcleaver@kinect.co.nz

Temuka RSA 03 615 7663
https://www.rsa.org.nz/find-an-
rsa/temuka-rsa/

Temuka/Geraldine Rotary
https://www.rotarydistrict9980.org/clu
bInfo/temuka-geraldine

Sport Canterbury Ali Talbot?
CChhuurrcchheess
Name Contact number Membership Email

Temuka Baptist Manse 03-615 8574, (likely)   022 6157 535 (maybe)

Anglican Parish of Temuka
03 615 5012  ,Shirley Hawke - Vicar 027 678 
8270 Shirley-hawke@outlook.com

Trinty Temuka Church "+64-3-615-7472 sandragray3@outlook.co.nz
St Josephs Catholic Church 03 615 7527 opihiparish@yahoo.co.nz
Kingdom Hall of Jehovahs Witnesses 036158099
Connect Church Temuka 03 688 9498
EEvveennttss
Name Contact details When Website Email Where

Rock and hop 17-20/03/2022

Sunsational
https://www.timaru.govt.nz/communit
y/facilities/sunsational-challenge-2022 Temuka

https://www.rotarydistrict9980.org/SingleEmail/Send?MemberId=ZQI3uPkG4zS
enK0zwo2GgFtqTwBRer/2lE3BHm9n334=

Timaru Geraldine Temuka

Draft for discussion only.
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Tāmaki Makaurau 
Auckland
43 Sale Street
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Pōneke 
Wellington
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56 Victoria Street
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